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About the Holmes Report

The Holmes Group provides insight and intelligence for corporate public relations
departments and others. They identify best practices in specific areas,
benchmarking public relations management (the use of technology, evaluation
criteria) and public relations practice (employee communications, crisis
management, public affairs, etc.). The Holmes Group conducts qualitative
research, analyses responses, and reports back on the criteria to identify best

practice PR companies.

Based entirely on merit, The Holmes Report Card is internationally well known and
very highly regarded. They have been producing report cards in the US for twenty
years and in Europe for five years. For the first time, last year The Holmes Report
reviewed the PR agency businesses in the Asia-Pacific region. PPR’s continued
healthy growth across all practice areas and geographies in 2007 was highlighted
in the report which noted that PPR "now ranks among the market leaders in most
of the major Antipodean markets including Sydney, Perth, Auckland Brisbane and

Melbourne."

Please see the next page for extracts from the report, discussing PPR and the

reasons PPR was chosen as the Asia-Pacific PR Agency of the Year 2008...

Click here to return to the PPR homepage
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through partners m ECCO Inrernarional, a
nerwork of independent frms with offices in
Europe and North America.

MuLmSPECIALIST ARM

ounded in 1970 by Perer Lazar.a

veteran broadeast journabist and paneliss
whao made his nanse as a campaigner for
fheeridztion of the water supply in New
Souch Wales, Professional Public Relatfons
has grown from its Sydney base 1o become
one of Australias fow genuinely naional
{it eow has addinional offices in Canberra,
Melboume, Perth, and Brishane) and
incernational (Aucklind, Hong Kong,
Beifing and Shanghad—with plans for 2
Singapare office in 2008) public relarions
frrmas, It emmploys around 200 coisuiranss
and ranks among the marker leaders in mos
of the major Antipodean markers, indeding
h':rdnq'. Perth, Auckland, Brishane and
Melbsumne.

PPR offers an approach thar is holisric
and sophisticarsd, drawing on a variery of
proprictary ools induding an integrated
COEMMITCRTIonS p]znner. an IngeTacine
messaging matrix 2nd media databases—ir
employs an in-house darabase team tha
alea provides insight and analysis, as well
as a0 in-house team of arr prine and digical
creatives. The past 12 months have zeena
further cxpansion of the firms new media
capabilities and the establishment a new
division thae specializes in CSR and envi-
ronmental programs.

Peter Lazar congimues vo serve a5 chair-
man, and remains active in both the profes-
ston and the community, where he has a his-
tory of providing pro bone public relations
counsel to a wide range of commumnity ooga
nizations, Richard Lazar, himself a 28-year
veteran of the public relanions industry now
SEFVEE X8 .Iﬂ.JﬂJ.gl rl.g d!‘rfl’tﬂr J'!'F [hE rlml. Jnd
is & beacder in crisis and issues management
and corporate culture change, Orther senior
executives indude Diana Forrester, direcror
of consulting exeellence and general manager
of the Canberra office; Melboume GM Jer-
emy Wrench: Sally Haysom, who serves in
dheal roles Jsg:‘nrul manager of the Sydney
office and chairman of the Mew Zealand
u;\:r:tlw:]un Diee, managng director of
the firns issues sobutions environmental

8w holnarspepattoom

anil social l.‘e"ithns.ll."l]l!? mssues; and Tony
Turner—a veteran of Rowland tn Asia and
nf‘|r.:.d|nt: Hunt{ Mn;.t |1klr|.u'|h‘|ﬂ1! Turner
Sparrrier—as managing direcvor of Grearer
China. New o the team in 2007 were Lee
Miclean, who joined as general manager in
Brishane; Michael Ward, former maniging
director of sustainabilicy consultancy Ecos
as senior counscl; Fermer broadeast reporter
Indirs Maidoa, in the same rolbe, specializing
in issyes management and government rela-
LIS

The firm enjoyed healthy growth across
all pracrice aneas and peographies in 2007,
with the aamiral resources rechnology

and professional services sectors and the
Melelbourne, Wesrern Astralia and Greater
i:‘%: operations |eading the way—the

lastdt, which bunched in 2006 now has 14
peaple in ewo offices (Beifing and Shanghai
on the mainland, plus Heng Kong), and
added new dliengs including New Balance,
CPA Ausrealia, Sselux, F']iifips\..and Croes.
In Australia and Wew Zealand, mcanwhile.
niew business eame from elienes induding
Proctor & Gamble, South African Towrism,
GIO Commercial, Sanofi Aventis, Durex,
and Telsora Counery Wide. They join an
impressive roster thae includes Bannings
Warehouse, Mastercard, MeDonald’s, Dell
Emirates Airlines, Bayer and the Depars-
ment of Health & I"-FJI‘IK-

PPR absa racked up the awards, including
the PRIMNZ {Public Relations Insrituze of
Mew Zealand) Golden Award for Consumer
Marketing PR {the fourth time the firm has
won the award in the last five years) and a
Public Relations Insciture of Australia Gold
Award for Excellence and an Auscralian
Marketing Inmiouee Award for Marketing
Excellence in the internal communications
categary (mare pechaps—or sec case studies
m f'nl!l]'l.

“For over two years PPR has designed and
managed an innovarive, new media relations
program for the Group,” says Jo-Anne Tier-
ney. market ing commsnications manager for
The Laminex Group."PPR is reliable, flex-
ible, creative and understand our business...
quite simply, cagy to do business with.” Adds
Michaels Murphy, public relarions manager
for Bunnings Group: "We have a very strang
working relationship with PPR and over the
years they have provided an exceptional level
of dient service and continue to achieve oue-
standing resules which assiss che growh of

Click here to return to the PPR homepage

Extracts referencing PPR from 2008’s The Holmes Report

our brand throughour Australia, PPR s an
invaluable exrension of our business and we
'|I.'|'|It|..‘| higﬂﬂ:,- recommend them as an daiet
o any company that is sectous abour public
relations and straregic communication.”

The firm hias also worked hard ro position
itself as an employer of chodce in Australia,
where the comperition for talent is as ferce
a5 it is elsewhere around the world, so a
consideratde investment was made in human
resoirces support, bearming and professicnal
development, and an improved rewards and
FECOpEnition program.

PPR works increasingly frequently across
the Asia Pacific region, as well as managing
some global assignments fram Ausaralia.
The firm is pare of the WPP neroork and
mabntaing relationships with other WPP
agencies, incloding Cohin & Waolfe.
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Prafessional PublicRelations

Pounded in 1970 by Peter Lazar a vereran
Brpysaidcang 5 iat anel pluf|ul wha made
hiz name as a campaigner for fuordation of
the water supply i Mew Soath Wales, Pro-
Feaslonal Public Helsrons has grewn Fecnm
= Spelmey base o becoene ane of Australiss
few geruinely mational (iz now has addi-
tional alfices in Canberra, Mdbourne, Pertl,
and Brisbane]} and intermational {Auckland,

Hiang Kong, Be hanghai—sith

plans for a Singapore office in 2008} poblic

relstions Brma. Ie emplogs around 200 con-
sultanti anid ranks amonyg the niirker baden

in mioas of the major Anfipodean markets,

Sydmey, Perth, Auckland, Brisbane

and Mefbourne, The form enjoyed healthy

encld

growth across all practice areas and geog
raphies in 2007, wizh the netural resoues
anwl professional sorvices sectors
anaf the Melbowme, Western Australia and
Areater Chine aperations leading rhe way
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